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,㸬ᗎㄽ
ேࡢほග᪑⾜⾜ືࡣࠊ᝟ሗ࡟ࡼࡗ࡚ᙧᡂࡉࢀࡓ
᪑⾜┠ⓗᆅࡢ࢖࣓࣮ࢪ㸦ほගᆅ࢖࣓࣮ࢪ㸧ࡢᙳ㡪
ࢆཷࡅࡿ࡜࠸ࢃࢀ࡚࠸ࡿ㸦బࠎᮌ, 2000; ᐑཎ࣭ᐑ
ཎ, 2001㸧ࠋᐇ㝿ࠊᐇドⓗほග◊✲࡛ࡶࠊほගᆅ࢖
࣓࣮ࢪࡢᙧᡂ㐣⛬࡟ほගᆅ࡟㛵ࡍࡿ᝟ሗࡀ୚࠼ࡿ
ᙳ㡪ࡀᐇドࡉࢀ࡚࠸ࡿ㸦Baloglu & McCleary, 1999; 
Gartner, 1994㸧ࠋࡑࡢ୍᪉࡛ࠊ㏆ᖺࡢ᝟ሗ※ࡢᗈࡀ
ࡾ࡜」㞧໬࡟ࡼࡾࠊᚑ᮶ࡢほගᆅ࡟㛵ࡍࡿ᝟ሗࡢ
ศ㢮ࡀ᭕᫕࡟࡞ࡗ࡚ࡁ࡚࠸ࡿࡇ࡜ࡀᣦ᦬ࡉࢀ࡚࠸
ࡿ㸦Li, Pan, Zhang & Smith, 2009㸧ࠋ㏆ᖺࠊ᪑⾜⪅ࡣࠊ
࢖ࣥࢱ࣮ࢿࢵࢺࡢᬑཬ࡟ࡼࡿ᝟ሗ※ࡢከᵝ໬ࠊ᝟
ሗ㔞ࡢቑ኱࡟ࡼࡗ࡚ࠊ᪑⾜๓ࡢẁ㝵࡟࠾࠸࡚ࡶ
ᵝࠎ࡞᝟ሗࢆᡭ࡟ධࢀࡿࡇ࡜ࡀྍ⬟࡜࡞ࡗࡓࠋࡑ
ࡋ࡚ࠊࡑࡢࡼ࠺࡞᝟ሗ࡟ࡣࠊ࢜ࣥࣛ࢖࣭ࣥ࢜ࣇࣛ
࢖࡛ࣥᥦ౪ࡉࢀࡿࡶࡢࡀΰᅾࡋࠊࡲࡓᚲࡎࡋࡶ≉
ᐃࡢほගᆅ࡬ࡢㄏᐈࢆ୺┠ⓗ࡜ࡋ࡞࠸ࡶࡢࡀྵࡲ
ࢀࡿࠋࡋ࠿ࡋࠊᚋ㏙ࡍࡿ࡜࠾ࡾࠊࡇ࠺ࡋࡓ」㞧໬
ࡋࡓ᝟ሗࢆᩚ⌮ࠊศ㢮ࡋࠊࡑࡢほගᆅ࢖࣓࣮ࢪ࡟
ᑐࡍࡿᙳ㡪ࢆ⥙⨶ⓗ࡟᳨ドࡋࡓඛ⾜◊✲ࡣぢᙜࡓ
ࡽ࡞࠸ࠋ 
ࡑࡇ࡛ࠊᮏ◊✲࡛ࡣ࢜ࣥࣛ࢖࣭ࣥ࢜ࣇࣛ࢖ࣥࢆ
ྵࡵࡓ᝟ሗ※ࡢほගᆅ࢖࣓࣮ࢪ࡬ࡢᙳ㡪ࢆ᫂ࡽ࠿
࡟ࡍࡿࡇ࡜ࢆ┠ⓗ࡜ࡍࡿࠋ 
 
ϩ㸬ほගᆅ࢖࣓࣮ࢪ
 Ahmed㸦1991㸧ࡣࠕほගᆅ࢖࣓࣮ࢪ࡜ࡣࠊほග
⪅ࡀ▱ࡗ࡚࠸ࡿࡇ࡜㸦▱㆑㸧࡛ࡣ࡞ࡃࠊほග⪅ࡀࠊ
ほගᆅ࡟ࡘ࠸࡚ࠊ୺ほⓗ࡟⪃࠼ࡓࡾឤࡌࡓࡾࡍࡿ
ࡶࡢ࡛࠶ࡿ 㸦ࠖp.331㸧࡜㏙࡭࡚࠸ࡿࠋࡇࡢᐃ⩏ࡣࠊ
ほගᆅ࢖࣓࣮ࢪࡀࠊேࡀほගᆅ࡟㛵ࡋ࡚ᢪࡃࠊ┤
᥋ࡢ⤒㦂࡟ᚲࡎࡋࡶᇶ࡙࠿࡞࠸ࠊ ࠎ࡟ࡋ࡚୺ほ
ⓗ࡞ᚰ㇟࡛࠶ࡿࡇ࡜ࢆ♧၀ࡋ࡚࠸ࡿࠋ 
ඛ⾜◊✲࡛ࡣࠊほගᆅ࢖࣓࣮ࢪࡣ୺࡟ Cognitive 
image ࡜ Affective image ࡢ 2 ࡘ࠿ࡽᵓᡂࡉࢀࠊ
Cognitive image ࡣ୺࡟≀⌮ⓗ≉ᛶ࡟㛵ࡍࡿ࢖࣓࣮
ࢪࠊAffective image ࡣࡑࡢሙᡤ࡟ᢪࡃឤ᝟࡟ᇶ࡙
ࡃ࢖࣓࣮ࢪ࡛࠶ࡿ࡜ࡉࢀࡿ㸦Baloglu & McCleary, 
1999; Gartner, 1994㸧ࠋࡑࡋ࡚ࠊCognitive image ࡣ
Affective image ࡟ᙳ㡪ࢆ୚࠼㸦Gartner, 1994㸧ࠊࡑ
᦬ せ
ᮏ◊✲ࡣࠊ࢖ࣥࢱ࣮ࢿࢵࢺⓏሙ௨㝆࡟」㞧໬ࡋࡓほග᝟ሗࢆ෌ศ㢮ࡋࠊࡑࡢࡼ࠺࡞᝟ሗ࡬ࡢཧ↷࡜ほගᆅ࢖࣓
࣮ࢪ࡜ࡢ㛵ಀࢆ᫂ࡽ࠿࡟ࡍࡿࡇ࡜ࢆ┠ⓗ࡜ࡍࡿࠋ࢖ࢠࣜࢫᅾఫࡢ㠀᪥ᮏேࢆᑐ㇟࡜ࡋࡓ㉁ၥ⚊ㄪᰝࡢ⤖ᯝࠊ
Organic source࡜ Induced source࡟ศ㢮ࡉࢀࡿ᝟ሗ※ࡀ≉ᐃࡢ Cognitive image࡟㈇ࡢᙳ㡪ࢆࠊAutonomous source
࡟࠶ࡓࡿ᝟ሗ※ࡀ≉ᐃࡢ Cognitive image࡟ṇࡢᙳ㡪ࢆ୚࠼ࡿࡇ࡜ࡀ♧၀ࡉࢀࡓࠋࡇࡢࡇ࡜࡟ࡼࡾࠊᏛ⾡ⓗ࡟ࡣ
ほගᆅ࢖࣓࣮ࢪ࡜ࡼࡾໟᣓⓗ࡞ほග᝟ሗࡢ㛵ಀᛶࢆ୍㒊♧၀ࡋࠊᐇᏛⓗ࡟ࡣ࢖ࣥࣂ࢘ࣥࢻほග⪅ࡀቑຍࡍࡿ᫖
௒ࠊእᅜே࡟ᑐࡍࡿ᪥ᮏࡢ᝟ሗⓎಙࡢᅾࡾ᪉࡟ࡘ࠸࡚♧၀ࢆᥦ౪ࡍࡿࡇ࡜࡜࡞ࡗࡓ࡜⪃࠼ࡽࢀࡿɽ 
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ࡢ㛵ಀࢆ㏻ࡋ࡚ࠊ඲యⓗほගᆅ࢖࣓࣮ࢪ࡟ᙳ㡪ࢆ
୚࠼ࡿ࡜ࡉࢀ࡚࠸ࡿ㸦Lin, Morais, Kerstetter & Hou, 
2007㸧ࠋ 
 
Ϫ㸬ほග᝟ሗ
 ᒸᮏ㸦2001㸧ࡣࠊほග᝟ሗࢆࠕほග୺య࡜ほග
ᐈయࡢ㛫࡟࠶ࡗ࡚ࠊࡑࡢᥦ౪࡟ࡼࡗ࡚୧⪅ࡢ⤖ࡧ
ࡘࡁࢆྍ⬟࡜ࡍࡿ᝟ሗࠖ࡜ࡋ࡚࠸ࡿࠋࡑࡢࡼ࠺࡞
ほග᝟ሗ࡟㛵ࡋࠊGartner㸦1994㸧ࡣ௨ୗࡢ 3 ✀㢮
ࢆ♧ࡋ࡚࠸ࡿ㸸 
 
օ Induced source  
ほග⪅ㄏ⮴ࢆពᅗࡋࡓ᝟ሗ࡛࠶ࡾࠊⓎಙ⪅ࡀᗈ
࿌ࡸࢶ࢔࣮࣮࢜࣌ࣞࢱ࣮࡞࡝ࢆ㏻ࡋ࡚ほග⪅࡟ᑐ
ࡋ┤᥋ⓗ࡟Ⓨಙࡋࡓࡾࠊ᪂⪺ࡢ᪑⾜グ஦ࡢࡼ࠺࡟
ఱ࠿ࢆ፹௓ࡋ࡚㛫᥋ⓗ࡟Ⓨಙࡋࡓࡾࡍࡿࡇ࡜࡛ほ
ග⪅ࡢ࢖࣓࣮ࢪࢆႏ㉳ࡍࡿࡇ࡜ࢆពᅗࡋࡓ᝟ሗ࡛
࠶ࡿࠋ 
ֆ Autonomous source 
Ⓨಙ⪅ࡣほග⪅ㄏ⮴ࢆពᅗࡋ࡚࠾ࡽࡎࠊࡑࡢᙳ
㡪࡟ᑐࡍࡿほග⏘ᴗᚑ஦⪅࡟ࡼࡿ⤫ไࡀࡁࡁ࡟ࡃ
࠸᝟ሗ࡛࠶ࡿࠋࢽ࣮ࣗࢫ࡜࣏ࢵࣉ࢝ࣝࢳ࣮ࣕࡀ୺
࡞౛࡛࠶ࡿࠋ 
և Organic source  
࠶ࡿሙᡤ࡬ࡢ᪑⾜⤒㦂ࡢ࠶ࡿࠊࡲࡓࡣࡑࡢሙᡤ
࡟ࡘ࠸࡚ヲࡋ࠸ಶே࠿ࡽࡢࠊཷࡅᡭࡀᚲࡎࡋࡶせ
ồࡢពᚿ࡞ࡃཷࡅྲྀࡿ᝟ሗ࡛࠶ࡾࠊཱྀࢥ࣑࡞࡝ࡢ
ほග⪅ㄏ⮴ࢆពᅗࡋ࡞࠸᝟ሗ࡛࠶ࡿࠋ 
 
 ࡇࢀࡽࡢศ㢮ࡀᥦ౪ࡉࢀࡓᙜึࡣ࢜ࣥࣛ࢖࡛ࣥ
ᥦ౪ࡉࢀࡿ᝟ሗࡣ᝿ᐃࡉࢀ࡚࠸࡞࠿ࡗࡓࡀࠊ㏆ᖺ
ࡢ࢖ࣥࢱ࣮ࢿࢵࢺࡢᬑཬ࡟ࡼࡗ࡚ほග᝟ሗࡢ✀㢮
࡜ᙺ๭࡟ࡶኚ໬ࡀ⏕ࡌ࡚࠸ࡿ࡜⪃࠼ࡽࢀࡿࠋ≉࡟ࠊ
ᚑ᮶୺࡟ほගᆅࡸࢧࣉࣛ࢖࣮ࣖࡀᥦ౪ࡋࡓほගᆅ
࡟㛵ࡍࡿ᝟ሗࢆࠊほග⪅ࡸ₯ᅾⓗほග⪅ࡀⓎಙࡍ
ࡿࡼ࠺࡟࡞ࡾࠊUGC㸦User Generated Contents㸧ࠊ
ࡘࡲࡾ࣮ࣘࢨ࣮㸦ほග⪅࡞࡝㸧⮬㌟࡟ࡼࡗ࡚Ⓨಙ
ࡉࢀࡿ᝟ሗ㸦Llodra-Riera, Martínez-Ruiz, Jiménez-
Zarco & Izquierdo-Yusta, 2015㸧ࡀほගᆅ࢖࣓࣮ࢪᙧ
ᡂ࡟ᙳ㡪ࢆ୚࠼ࡿྍ⬟ᛶࡀᣦ᦬ࡉࢀ࡚࠸ࡿ㸦Li et 
al, 2009㸧ࠋࡘࡲࡾࠊOrganic source ࡟࠶ࡓࡿ᝟ሗ※
࡟┦஫ཷⓎಙⓗᛶ㉁ࢆᣢࡘ᪂ࡋ࠸✀㢮ࡀฟ⌧ࡋ࡚
࠸ࡿࡇ࡜ࡀᣦ᦬ࡉࢀࡿ㸦Shen, Song & Jiang, 2015㸧ࠋ 
 
ϫ㸬ほග᝟ሗ࡜ほගᆅ࢖࣓࣮ࢪࡢ㛵ಀ
 ᪑⾜⪅ࡣࠊᐟἩ᪋タࡸ஺㏻ᶵ㛵࡞࡝࡟㛵ࡍࡿᐇ
⏝ⓗ࡞᝟ሗࢆ཰㞟ࡍࡿࡢࡳ࡞ࡽࡎࠊ᪑⾜┠ⓗᆅ㑅
ᢥࡢ㝿࡟᪑⾜┠ⓗᆅࡢ≉ᚩ࡟㛵ࡍࡿ᝟ሗࢆཧ↷ࡍ
ࡿࠋࡇࡢࡼ࠺࡞᪑⾜┠ⓗᆅࡢ≉ᚩࡣ┠ⓗᆅ࡟ᑐࡋ
࡚ᢪࡃ࢖࣓࣮ࢪࢆࡶ࡜࡟ㄆ▱ࡉࢀࠊࡇ࠺ࡋࡓ࢖࣓
࣮ࢪࡢᙧᡂࡣࠊ᪑⾜⪅⮬㌟ࡢᐇ㝿ࡢゼၥ⤒㦂ࡔࡅ
࡛࡞ࡃࠊᙼࡽࡀࡑࢀࡲ࡛࡟ᚓ࡚ࡁࡓ᝟ሗ࡟ࡶ࡜࡙
࠸࡚࠸ࡿ࡜⪃࠼ࡽࢀࡿ㸦ᐑཎ࣭ᐑཎ, 2001㸧ࠋࡲࡓࠊ
≉ᐃࡢሙᡤ࡬ࡢゼၥ⤒㦂ࡀ࡞࠸ሙྜ࡛ࡶࠊ᝟ሗࢆ
ᚓࡿࡇ࡜࡛ࡑࡢሙᡤ࡟ᑐࡍࡿ࢖࣓࣮ࢪࡀᙧᡂࡉࢀࠊ
ࡑࢀࡀほගᆅ㑅ᢥࡸほග⾜ື࡟࠾ࡅࡿุ᩿ᇶ‽࡟
࡞ࡾ࠺ࡿ࡜⪃࠼ࡽࢀࡿ㸦Baloglu & McCleary, 1999; 
Beerli & Martin, 2004㸧ࠋࡘࡲࡾࠊ᪑⾜⪅ࡣゼၥ๓ࡢ
ẁ㝵࠿ࡽ≉ᐃࡢሙᡤࡢ≉ᚩ࡟㛵ࡍࡿ᝟ሗࢆᚓࡿࡇ
࡜ࡀ࡛ࡁࠊࡑࢀࡀほගᆅ㑅ᢥࡸほග⾜ືࢆつᐃࡋ
࠺ࡿほගᆅ࢖࣓࣮ࢪࢆᙧᡂࡍࡿྍ⬟ᛶࡀ࠶ࡿࠋ  
 ほගᆅ࢖࣓࣮ࢪ࡜ࡑࡢᙧᡂ㐣⛬ࡣほග⪅ࡢពᛮ
Ỵᐃ࡟㔜せ࡞ᙳ㡪ࢆཬࡰࡋ࠺ࡿࡓࡵࠊほග◊✲࡟
࠾࠸࡚ᗈࡃ◊✲ࡉࢀ࡚࠸ࡿ㸦Choi, Lehto & 
Morrison, 2007㸧ࡀࠊࡇࢀࡽࡢ◊✲ࡢከࡃ࡛ࡶࠊほ
ගᆅ࢖࣓࣮ࢪࡢᙧᡂ࡟ᙳ㡪ࡍࡿせ⣲ࡢ 1 ࡘ࡜ࡋ࡚
᝟ሗࡀኚᩘ࡜ࡋ࡚⤌ࡳ㎸ࡲࢀ࡚࠸ࡿ㸦Baloglu & 
McCleary, 1999; Gartner, 1994㸧ࠋ౛࠼ࡤࠊBaloglu & 
McCleary㸦1999㸧ࡣࠊ๓㏙ࡢ Cognitive image / 
Affective image ཬࡧ඲యࡢ࢖࣓࣮ࢪ࡜ࡇࢀࡽࡢ࢖
࣓࣮ࢪ࡟ᙳ㡪ࢆ୚࠼ࡿㅖせᅉ࡜ࡢ㛵ಀࢆࣔࢹࣝ࡜
ࡋ࡚♧ࡋ࡚࠾ࡾࠊࡇࢀࡀ⌧ᅾࡢ࢖࣓࣮ࢪᙧᡂࡢ◊
✲࡟࠾࠸࡚ࡶཧ↷ࡉࢀࡿࡇ࡜ࡀከ࠸㸦Beerli & 
Martin, 2004; Lee, Busser & Yang, 2015㸧ࠋ࡞࠾ࠊᙼ
ࡽࡢ◊✲ࡣࠊほග⪅ࡢཷࡅྲྀࡿ᝟ሗࡢ✀㢮࡜㔞ࢆ
 ᐃࡋ࡚ኚᩘ໬ࡋ࡚࠸ࡿࠋ 
ほගᆅ࢖࣓࣮ࢪ࡜᝟ሗ※ࡢ㛵ಀ࡟ࡘ࠸࡚ࡶከࡃ
ࡢほග◊✲࡛♧၀ࡉࢀ࡚࠸ࡿࠋLee et al.㸦2015㸧
ࡣࠊword-of-mouth ࡸゼၥ⤒㦂࡜࠸ࡗࡓ Organic 
source ࡣࠊCognitive image ࡟ᙉ࠸᭷ព࡞ᙳ㡪ࢆ୚
࠼ࡿࡇ࡜ࢆ᫂ࡽ࠿࡟ࡋࡓࠋࡲࡓࠊBeerli and Martin
㸦2004㸧ࡣࠊ᝟ሗ※ࡸ᪑⾜⤒㦂ࠊࣔࢳ࣮࣋ࢩࣙࣥࠊ
ᅇ⟅⪅ࡢᒓᛶⓗࢹ࣮ࢱࢆ⊂❧ኚᩘࠊほගᆅ࢖࣓࣮
ࢪࢆᚑᒓኚᩘ࡜ࡋࡓ◊✲ࡢ୰࡛ࠊ࢖ࣥࢱ࣮ࢿࢵࢺ
ୖࡢࡶࡢࢆྵࡵࡓ࡯࡜ࢇ࡝ࡢ Induced source ࡀ
Cognitive image ࡟᭷ព࡞ᙳ㡪ࢆ୚࠼࡞࠿ࡗࡓ୍᪉ࠊ
Organic source / Autonomous sourceࡀCognitive image
࡬ࡢ᭷ព࡞ᙳ㡪ࢆ୚࠼ࡿࡇ࡜ࢆ᫂ࡽ࠿࡟ࡋ࡚࠸ࡿࠋ
ࡉࡽ࡟ࠊLee et al.㸦2015㸧ࡣࠊOrganic source ࡜
Induced sourceࡀ Cognitive image࡜ Affective image
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ࡢ࡝ࡕࡽ࠿୍᪉࡟᭷ព࡞ᙳ㡪ࢆ୚࠼ࡿࡢ࡟ᑐࡋࠊ
Autonomous sourceࡣ୧࢖࣓࣮ࢪ࡟᭷ព࡞ᙳ㡪ࢆཬ
ࡰࡍࡇ࡜ࢆ♧ࡋࠊAutonomous sourceࡀࡼࡾከࡃࡢ
✀㢮ࡢ destination image࡟ᙳ㡪ࢆ୚࠼ࡿ᝟ሗ※࡛࠶
ࡿ࡜୺ᙇࡋ࡚࠸ࡿࠋ 
௨ୖ࠿ࡽࠊ᝟ሗ※ࡣࡑࡢ✀㢮࡟ࡼࡗ࡚␗࡞ࡿ✀
㢮ࡢほගᆅ࢖࣓࣮ࢪ࡟ᙳ㡪ࢆ୚࠼ࡿࡇ࡜ࡀ♧၀ࡉ
ࢀࡿࠋලయⓗ࡟ࡣࠊࠕOrganic source ࡣ୺࡜ࡋ࡚
Cognitive image ࡟ᙳ㡪ࢆ୚࠼ࡿ᝟ሗ ࠖࠊࠕInduced 
source ࡣ Affective image ࡟ᙳ㡪ࢆ୚࠼ࡿ᝟ሗ ࠖࠊ
ࠕAutonomous source ࡣ ࠊCognitive imageࠊ
Affective image ࡢ୧᪉࡟ࡲࡓࡀࡿᖜᗈ࠸࢖࣓࣮ࢪ
ᙧᡂ࡟୚࠼ࡿ᝟ሗࠖࡔ࡜⪃࠼ࡽࢀࡿࠋ 
ࡋ࠿ࡋࠊࡇࡢࡼ࠺࡞ほග᝟ሗ࡜ほගᆅ࢖࣓࣮ࢪ
ࡢ✀ู㛫ࡢ㛵ಀࠊ≉࡟࢖ࣥࢱ࣮ࢿࢵࢺ᝟ሗࢆྵࡵ
ࡓ᝟ሗࡢほගᆅ࢖࣓࣮ࢪ࡬ࡢᙳ㡪ࢆᐇドࡋࡓ◊✲
ࡣぢᙜࡓࡽ࡞࠸ࠋ౛࠼ࡤࠊඛ㏙ࡢ Beerli and Martin
㸦2004㸧ࡢ◊✲ࡣ࢖ࣥࢱ࣮ࢿࢵࢺⓎ㐩௨๓ࡢ◊✲
࡛࠶ࡿࡓࡵࠊ࢖ࣥࢱ࣮ࢿࢵࢺ᝟ሗ࡟㛵ࡋ࡚ 1 㡯┠
࡛ᑜࡡ࡚࠾ࡾࠊSNS ࡞࡝ࠊ⌧ᅾࡣ」ᩘᏑᅾࡍࡿ࢜
ࣥࣛ࢖ࣥ᝟ሗࡢ✀ูࢆ⥙⨶ࡋࡓ᝟ሗ㡯┠ࢆタᐃࡋ
࡚࠸࡞࠸ࠋࡲࡓࠊLlodra-Riera et al.㸦2015㸧ࡣ࢖ࣥ
ࢱ࣮ࢿࢵࢺ᝟ሗࢆྵࡴ᝟ሗ※ࢆໟᣓⓗ࡟ᩚ⌮ࠊศ
㢮ࡋ࡚࠸ࡿࡀࠊほගᆅ࢖࣓࣮ࢪ࡜ࡢ㛵ಀ࡟ࡘ࠸࡚
ࡣㄽࡌ࡚࠸࡞࠸ࠋᚑࡗ࡚ᮏ◊✲࡛ࡣࠊ࢖ࣥࢱ࣮ࢿ
ࢵࢺ᝟ሗࢆྵࡴ᝟ሗ※ࢆᩚ⌮ࠊศ㢮ࡋࠊࡇࢀࡽࡢ
ໟᣓⓗ࡞᝟ሗ※࡜ Cognitive image / Affective image
ࡢ㛵ಀᛶࢆ᫂ࡽ࠿࡟ࡍࡿࡇ࡜ࢆ┠ⓗ࡜ࡍࡿࠋ 
 
Ϭ㸬◊✲᪉ἲ 
ㄪᰝᑐ㇟ࡢ㑅ᐃ
 ᮏ◊✲࡛ࡣࠊ㠀᪥ᮏேࡀ᪥ᮏ࡟㛵ࡋ࡚ཧ↷ࡍࡿ
᝟ሗࢆᑐ㇟࡜ࡋࠊࡉࡽ࡟ࠊ᝟ሗࢆཧ↷ࡋࠊ࢖࣓࣮
ࢪࢆ▱ぬࡍࡿ୺య࡜ࡋ࡚ࠕ࢖ࢠࣜࢫᅾఫࡢ㠀᪥ᮏ
ேࠖࢆᑐ㇟࡜ࡍࡿࠋࡇࡢࡼ࠺࡞ࠊᑐ㇟ᆅ࠿ࡽᆅ⌮
ⓗ࡟༑ศ㞳ࢀࡓㄪᰝࢭࢵࢸ࢕ࣥࢢ࡟ࡼࡾࠊゼၥ⤒
㦂௨እࡢ᝟ሗࡢほගᆅ࢖࣓࣮ࢪ࡬ࡢᙳ㡪ࡢ᳨ドࢆ
⾜࠸ࡸࡍࡃ࡞ࡿ࡜⪃࠼ࡽࢀࡿࠋ 
ලయⓗ࡞ࢣ࣮ࢫࡢ㑅ᐃ⌮⏤࡜ࡋ࡚ࡣࠊࠕ᪥ᮏ࡟
࠾࠸࡚ࠊࡼࡾᆅ⌮ⓗ㊥㞳ࡢ኱ࡁ࠸Ḣᕞᕷሙ࡟ྥࡅࠊ
᪑⾜ඛ࡜ࡋ࡚ࡢ᪥ᮏࡢ࢖࣓࣮ࢪࢆᬑཬࡍࡿ᪉㔪ࠖ
ࡀᡴࡕฟࡉࢀ࡚࠸ࡿࡇ࡜ࠊ࡞࠿࡛ࡶ࢖ࢠࣜࢫ࡟ࡣ
ከᵝ࡞࣓ࢹ࢕࢔ࡀ࠶ࡾࠊ᪥ᮏ࡟㛵ࡍࡿ᝟ሗࢆྲྀᚓ
ࡋࡸࡍ࠸ࡇ࡜࠿ࡽࠊ₯ᅾⓗゼ᪥ᕷሙ࡜ࡋ࡚᭷ᮃࡔ
࡜⪃࠼ࡽࢀ࡚࠸ࡿ㸦Iwashita, 2010; ᅜᅵ஺㏻┬, 
2015㸧࡜࠸࠺ᐇᏛⓗ⌮⏤ࡀᣲࡆࡽࢀࡿࠋ 
ࡲࡓࠊᅇ⟅⪅࡟ᑐ㇟ᆅ࡬ࡢ୍ᐃ௨ୖࡢ㛵ᚰࡀ࡞
ࡅࢀࡤࠊၟᴗពᅗࢆࡶࡓ࡞࠸᝟ሗ㸦Organic ࡜
Autonomous㸧࡟ࡼࡿほගᆅ࡜ࡋ࡚ࡢࡑࡢሙᡤࡢ࢖
࣓࣮ࢪ࡟㛵ࡍࡿၥ࠸࡟⟅࠼࡟ࡃ࠸࡜⪃࠼ࠊࠕ᪥ᮏ
࡟✚ᴟⓗ㛵ᚰࢆࡶࡘࠖࡇ࡜ࢆ㑅ᐃ᮲௳࡜ࡋ࡚௜ຍ
ࡋࠊࡇࢀࢆᢸಖࡍࡿࡓࡵࡢᣦᶆ࡜ࡋ࡚ࠊࠕ⌧ᆅࡢ
᪥ᮏ㛵㐃ࢥ࣑ࣗࢽࢸ࢕࡟ᡤᒓࡋ࡚࠸ࡿᅇ⟅⪅ࠖࢆ
ᑐ㇟࡜ࡋࡓࠋ 
ㄪᰝ᪉ἲ
ㄪᰝࡣࣃ࣮ࢯࢼࣝ࢖ࣥࢱࣅ࣮ࣗ࡜㉁ၥ⚊ㄪᰝࡢ
2ẁ㝵࠿ࡽ࡞ࡿࠋ 
ࣃ࣮ࢯࢼࣝ࢖ࣥࢱࣅ࣮ࣗࡣࠊලయⓗ࡞ほග᝟ሗ
࡜ほගᆅ࢖࣓࣮ࢪࡢᢳฟࢆ┠ⓗ࡜ࡋࠊ2017ᖺ 10᭶
16᪥࠿ࡽ 10᭶ 27᪥࡟ᐇ᪋ࡋࡓࠋᑐ㇟⪅ࡣᮏㄪᰝ
࡛ࡶ㉁ၥ⚊ࡢᣑᩓࢆ౫㢗ࡍࡿ University of Surrey
㸦࢖ࢠࣜࢫ㸧ࡢ㠀᪥ᮏேᏛ⏕ 33 ྡ㸦⏨ᛶ 15 ྡࠊ
ዪᛶ18ྡ㸧࡛࠶ࡿࠊ㉁ၥ㡯┠ࡣࠊEchtner & Ritchie
㸦1993㸧࡛⏝࠸ࡽࢀࡓ௨ୗࡢ㸱ࡘࡢ㉁ၥࢆࡶ࡜࡟
సᡂࡋࡓ㸦ࠐࠐࡢ㒊ศ࡟ࠕ᪥ᮏࠖࡀධࡿ㸧ࠋ 
 
㸯㸬ۑۑࢆほගᆅ࡜ࡋ࡚⪃࠼ࡓ࡜ࡁࠊ࡝ࢇ࡞࢖࣓
࣮ࢪࡀᾋ࠿ࡪ࠿ 
㸰㸬ۑۑࢆゼၥࡍࡿ㝿ࠊᮇᚅࡉࢀࡿ㞺ᅖẼࡣ࡝ࡢ
ࡼ࠺࡞ࡶࡢ࠿ 
㸱㸬ۑۑࢆほගᆅ࡜ࡋ࡚⪃࠼ࡓ㝿ࠊ⪃࠼ࡽࢀࡿ≉
᭷ࡢ㨩ຊࡣ࡞࡟࠿ 
 
࡞࠾ࠊGovers, Go and Kumar㸦2007㸧ࡣࠊゼၥ⤒
㦂ࡢ࡞࠸⿕㦂⪅ࡢほගᆅ࡟ᑐࡍࡿ࢖࣓࣮ࢪࢆㄪᰝ
ࡍࡿ㝿ࠊ㏆࠸ᑗ᮶ࡑࡢほගᆅࢆึࡵ࡚ゼࢀࡿࡇ࡜
ࢆᅇ⟅⪅࡟᝿ᐃࡉࡏ࡚࠸ࡿࠋࡇࡢ࢖ࣥࢱࣅ࣮࡛ࣗ
ࡶࡇࢀ࡟࡞ࡽ࠸ࠊ⿕㦂⪅࡟᪥ᮏࢆึࡵ࡚ゼၥࡍࡿ
≧ἣࢆ᝿ᐃࡋ࡚ᅇ⟅ࡍࡿࡼ࠺ồࡵࡓࠋ 
➨ 2ẁ㝵ࡢ㉁ၥ⚊ㄪᰝ࡛ࡣ web࢔ࣥࢣ࣮ࢺࢆᐇ
᪋ࡋࡓࠋ࢔ࣥࢣ࣮ࢺ࡟ࡣ Quartrics ࢆࢶ࣮ࣝ࡜ࡋ࡚
⏝࠸ࠊᅇ⟅ᮇ㛫ࢆ 2017ᖺ 11᭶ 3᪥࠿ࡽ 12᭶ 20᪥
ࡲ࡛࡜ࡋࠊⱥᅜࡢ኱Ꮫ 11ᰯࡢ Japan Society࡟ᅇ⟅
࡜㉁ၥ⚊㸦URL㸧ࡢᣑᩓࢆ౫㢗ࡍࡿࢫࣀ࣮࣮࣎ࣝ
᪉ᘧࢆ᥇⏝ࡋࡓࠋࡑࡢ⤖ᯝࠊィ 229 㒊㸦࠺ࡕ᭷ຠ
ᅇ⟅ᩘ 185㒊㸧ࢆᅇ཰ࡋࡓࠋ 
୺࡞㉁ၥ㡯┠ࡣ௨ୗࡢ 3ࡘ࡛࠶ࡿ㸸 
1. ࢖࣓࣮ࢪ࡟㛵ࡍࡿ㡯┠ 
2. ཧ↷᝟ሗ࡟㛵ࡍࡿ㡯┠ 
3. ಶேᒓᛶ࡟㛵ࡍࡿ㡯┠ 
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 ࢖࣓࣮ࢪ㡯┠࡟ࡘ࠸࡚ࡣࠊCognitive / Affective
ࡢྛ image ࢆ ᐃࡍࡿ㡯┠ࢆ⏝ពࡋࡓࠋCognitive 
image ࡜ࡋ࡚ࡣ Fakeye and Crompton㸦1991㸧ࠊ
Echtner and Ritchie, 㸦1993㸧ࠊBaloglu and McCleary
㸦1999㸧ࠊBeerli and Martin㸦2004㸧ࠊ Lin at el.
㸦2007㸧ࠊJeong, Holland, Jun and Gibson㸦2012㸧ࠊ
Lee et al.㸦2015㸧ࡢ㡯┠࡜ࠊணഛㄪᰝࡢ⤖ᯝࢆᇶ
࡟ 35㡯┠ࢆタᐃࡋࠊࡇࢀࡽࡢ㡯┠ࡀ᪥ᮏࡢほගᆅ
࡜ࡋ࡚ࡢ࢖࣓࣮ࢪ࡜ࡋ࡚࡝ࡢ⛬ᗘᙜ࡚ࡣࡲࡿ࠿ࢆ
5ẁ㝵ᑻᗘ࡛ᑜࡡࡓࠋ 
Affective image ࡟ ࡘ ࠸ ࡚ ࡣ ࠊBaloglu and 
McClearly㸦1999㸧ࠊLin et al.㸦2007㸧ࠊLee et al.
㸦2015㸧ࡢ㡯┠࡜ணഛㄪᰝࡢ⤖ᯝࢆᇶ࡟ࠊ5 㡯┠
ࡢ 5ẁ㝵 SDἲᑻᗘ㸦཯ᑐࡢព࿡ࢆᣢࡘᙧᐜモᑐ㸸
Arousing-Sleepy, Gloomy-Exciting,  Unpleasant-
Pleasant, Distressing-Relaxing, Quiet-Noisy㸧ࢆ⏝࠸
࡚ᑜࡡࡓࠋ࡞࠾ࠊୖグ࡟ᣲࡆࡓᙧᐜモᑐࡢྑഃࡢ
ゝⴥ࡟㏆ࡃ࡞ࡿ࡯࡝ホᐃ್ࡀ㧗ࡃ࡞ࡿࡼ࠺࡟ࡋ࡚
࠸ࡿࠋ 
 ᝟ሗ࡟㛵ࡍࡿ㡯┠࡟ࡘ࠸࡚ࡣࠊBeerli and Martin
㸦2004㸧ࠊGovers et al.㸦2007㸧ࠊLee et al. 㸦2015㸧ࠊ 
Llodra-Riera et al.㸦2015㸧ࡽࡢ◊✲ࢆ⤫ྜࡋ࡚㡯┠
ࢆ⤠ࡾ㎸ࡳࠊ➨ 1 ẁ㝵ࡢ࢖ࣥࢱࣅ࣮࡛ࣗᅇ⟅ࡢከ
࠿ࡗࡓࠕᢏ⾡㠉᪂ ࠖࠊࠕ㨩ຊⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖ
ࢆຍ࠼ࡓࠋࡲࡓࠊGartner㸦1994㸧ࠊLlodra-Riera et 
al.㸦2015㸧ࡀ♧ࡋࡓ᝟ሗ※ࡢศ㢮࡟ᇶ࡙࠸࡚ࠊ࢜
ࣇࣛ࢖࣭ࣥ࢜ࣥࣛ࢖ࣥẖ࡟ࠊInduced sourceࠊ
Autonomous sourceࠊOrganic source࡜ࡋ࡚⾲ 1࡟♧
ࡍ㡯┠ࢆ㑅ᐃࡋࠊࠕࡑࢀࢆ㏻ࡋ࡚᪥ᮏ࡟ࡘ࠸࡚ぢ
⪺ࡁࡋࡓࡇ࡜ࡀ࠶ࡿ࠿࡞࠸࠿ࠖ࡟ࡘ࠸࡚ࠊࠕ࠶ࡿ
ሙྜࠖ࡟ࡣࢳ࢙ࢵࢡࢆධࢀ࡚ࡶࡽ࠺᪉ᘧ࡛ࡢᅇ⟅
ࢆồࡵࡓࠋ 
 
ϭ㸬⤖ᯝࡢศᯒ
ᮏ◊✲ࡢศᯒ࡟ࡣࠊIBM SPSS Statisticsࡢ version 
24ࢆ౑⏝ࡋࡓࠋ 
6-1㸬ᅇ⟅⪅ࡢᒓᛶ 
ࡇࡇ࡛ࡣᮏ◊✲ࡢᅇ⟅⪅ࡢᇶᮏᒓᛶ࡟ࡘ࠸࡚㏙
࡭ࡿࠋ࡞࠾ࠊ⾲ 2 ࡣ௨ୗ࡟♧ࡍᅇ⟅⪅ࡢᒓᛶࢆࡲ
࡜ࡵࡓࡶࡢ࡛࠶ࡿࠋᖺ㱋࡟㛵ࡋ࡚ࡣࠊࠕ18㹼24
ṓ࣭ࠖࠕ25㹼34ṓࠖࡀྜィ࡛ 8๭ࢆࠊ⫋ᴗ࡟㛵ࡋ࡚
ࡣࠕᏛ⏕ࠖࡀ㐣༙ᩘࢆ༨ࡵࠊ፧ጻ㛵ಀ࡟㛵ࡋ࡚ࡣ
඲యࡢ 85㸣௨ୖࡀࠕ⊂㌟ࠖ࡜ᅇ⟅ࡋࡓࠋ࠾ࡋ࡞࡭
࡚ࠊᐙᗞࢆᣢࡘ๓ࡢⱝ࠸ୡ௦࡟ẚ㍑ⓗᅇ⟅ࡀ㞟୰
ࡋࡓ⤖ᯝ࡜࡞ࡗࡓࠋᛶูࡣࠊዪᛶࡀ 103 ྡ㸦඲య
ࡢ 55.7㸣㸧ࠊ⏨ᛶࡀ 78ྡ㸦඲యࡢ 42.2㸣㸧࡜ࠊẚ
㍑ⓗ⏨ዪẚࡢࣂࣛࣥࢫࡼࡃᅇ⟅ࡀᚓࡽࢀࡓࠋᅜ⡠
࡟㛵ࡋ࡚ࡣࠊ106 ྡ㸦඲యࡢ 57.3㸣㸧ࡀࠕⱥᅜேࠖ
࡛ࠊࠕⱥᅜ௨እࠖࡣ 88 ྡ㸦඲యࡢ 47.6㸣㸧࡛࠶ࡗ
ࡓࠋᩍ⫱ࣞ࣋ࣝࡣࠊ᪥ᮏࡢ㧗ᰯ༞ᴗ࡟ヱᙜࡍࡿࣞ
࣋ࣝ௨ୖࡢேࡀ኱༙ࢆ༨ࡵࠊ඲యⓗ࡟ᩍ⫱ࣞ࣋ࣝ
ࡀ㧗࠸ഴྥࡀࡳࡽࢀࡓࠋ 
 ᪥ᮏㄒᏛ⩦ࡢ⤒㦂࡟ࡘ࠸࡚ࡣࠊ඲యࡢ 76.8㸣ࡀ
ࠕ⤒㦂࠶ࡾࠖ࡜ᅇ⟅ࡋࡓࠋࡋ࠿ࡋ᪥ᮏㄒᏛ⩦⤒㦂
ࡢ࠶ࡿᅇ⟅⪅࡟⮬㌟ࡢ᪥ᮏㄒ⬟ຊ࡟ࡘ࠸࡚ࠕࢫࣆ
࣮࢟ࣥࢢ࣭ࠖࠕࣜࢫࢽࣥࢢ࣭ࠖࠕ࣮ࣜࢹ࢕ࣥࢢ࣭ࠖࠕࣛ
࢖ࢸ࢕ࣥࢢࠖࡢ 4 㡯┠࡟࠾࠸࡚ホ౯㸦Excellentࠊ
GoodࠊAverage࡜ Poorࡢ 4ẁ㝵㸧ࡋ࡚ࡶࡽࡗࡓ࡜
ࡇࢁࠊ඲࡚ࡢ㡯┠࡟࠾࠸࡚ 7 ๭㏆࠸ᅇ⟅⪅ࡀ⮬㌟
ࡢ⬟ຊࢆࡑࢀ࡯࡝㧗ࡃࡣホ౯ࡋ࡚࠸࡞࠿ࡗࡓ
㸦Average࡜ Poorࢆྜࢃࡏ࡚㸧ࠋ௨ୖࡼࡾࠊ᪥ᮏㄒ
ࢆᏛࢇࡔ⤒㦂ࡣ࠶ࡿࡀࠊㄒᏛࣞ࣋ࣝࡣࡑࢀ࡯࡝㧗
ࡃ࡞ࡃࠊࡑࢀ࡯࡝ᑓ㛛ⓗ࡞᪥ᮏㄒᩍ⫱ࡣཷࡅ࡚࠸
࡞࠸ேࡀከ࠸࡜ᛮࢃࢀࡿࠋ 
ࡲࡓࠊ᪥ᮏ࡛ࡢᒃఫ⤒㦂࡟ࡘ࠸࡚ࡣ 54ྡ㸦඲య
ࡢ 29.2㸣㸧ࡀࠕ⤒㦂࠶ࡾࠖ࡜ᅇ⟅ࡋࠊゼ᪥⤒㦂࡟
ࡘ࠸࡚ࡣࠊᒃఫ⤒㦂ࡣ࡞࠸ࡀࠕ⤒㦂࠶ࡾࠖ࡜ᅇ⟅
ࡋࡓேࡀ 72ྡ㸦඲యࡢ 38.9㸣㸧࡜࡞ࡗࡓࠋࡲࡓࠊ
ゼၥ⤒㦂ࡢ࠶ࡿᅇ⟅⪅࡟ゼၥᅇᩘࢆᑜࡡࡓ࡜ࡇࢁࠊ
ࠕ1ᅇࠖࡀ 36ྡ࡛඲యࡢ 28.6㸣࡜᭱ࡶከ࠿ࡗࡓࠋ
ࡇࡢࡇ࡜࠿ࡽࠊ᪥ᮏ࡟ᐇ㝿㌟ࢆ⨨࠸ࡓ⤒㦂ࡀ࠶ࡿ
ᅇ⟅⪅ࡣ୍ᐃᩘ࠾ࡾࠊ᪥ᮏ࡜ࡢ᥋ゐࡀᐦࡔࡗࡓᅇ
⟅⪅ࡶᑡ࡞࠿ࡽࡎ࠸ࡓࡇ࡜ࡀศ࠿ࡿࠋࡲࡓࠊᒃఫ
௨እࡢゼ᪥ࡢ┠ⓗ࡟㛵ࡋ࡚ࡣ࡯࡜ࢇ࡝ࡢᅇ⟅⪅ࡀ
ࠕఇᬤࠖ࡜⟅࠼ࠊゼ᪥⤒㦂ࡢ‶㊊ᗘ࡟ࡘ࠸࡚ࡣ୙
‶ࢆឤࡌ࡚࠸ࡓᅇ⟅⪅ࡣ࠸࡞࠿ࡗࡓࡇ࡜࠿ࡽࠊవ
ᬤ࡟࠾ࡅࡿ‶㊊࠸ࡃゼ᪥⤒㦂ࢆᣢࡗ࡚࠸ࡿᅇ⟅⪅
ࡀ኱༙ࡔࡗࡓࡇ࡜ࡀศ࠿ࡿ 
 ௒ᚋࡢゼ᪥ィ⏬ࡢ᭷↓࡟ࡘ࠸࡚ࡣࠊࠕィ⏬࠶ࡾࠖ
ࡀ 131 ྡ࡛඲యࡢ 7 ๭ࢆ༨ࡵࡓࠋࡑࡢ᫬ᮇ࡟ࡘ࠸
࡚ࡣ᮶ᖺ㸦35.7㸣㸧ࠊ2-5 ᖺ௨ෆ㸦47.6㸣㸧ࡀྜࢃ
ࡏ࡚ከᩘࢆ༨ࡵࠊᅇ⟅⪅ࡣࠊゼ᪥ࡋࡓ࠸࡜࠸࠺ᙉ
࠸ពᚿࡣ࠶ࡿࡀࠊ᫬ᮇ࡟ࡘ࠸࡚ࡣ㏆࠸ᑗ᮶࡜ࡣ㝈
ࡽ࡞࠸ࡇ࡜ࡀ♧၀ࡉࢀࡓࠋ 
6-2㸬᝟ሗ※ࢆࡶ࡜࡟ࡋࡓᅇ⟅⪅ࡢศ㢮 
 ᮏ◊✲࡛ࡣࠊ᝟ሗࡢᶵ⬟ⓗ≉ᛶࠕOrganic࣭
Autonomous࣭Inducedࠖ࡟ࡼࡿศ㢮ࢆࡶ࡜࡟ᅇ⟅
⪅ࢆࢡࣛࢫࢱศᯒ࡟ࡼࡗ࡚ศ㢮ࡋࠊྛࢡࣛࢫࢱ࡜
࢖࣓࣮ࢪ࡜ࡢ㛵ಀࢆ᫂ࡽ࠿࡟ࡍࡿࡓࡵࡢศᯒࢆ⾜
ࡗࡓࠋ 
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ࡲࡎࠊᅇ⟅⪅ࡢཧ↷ࡋࡓ᝟ሗ※㡯┠ࢆOrganic࣭
Induced࣭Autonomous ࡟ศࡅ࡚㞟ィࡋ㸦ࡑࢀࡒࢀ
ࡢ᝟ሗ࡟ࡘ࠸࡚ᅇ⟅࠶ࡾࢆ 1ࠊᅇ⟅࡞ࡋࢆ 0 ࡜ࡋ
࡚ࠊOrganic࣭Induced࣭Autonomous ࡢู࡟ྜィࡍ
ࡿ㸧ࠊࡑࢀࡒࢀᩘ㔞໬ࡍࡿࡇ࡜࡛ࠊࠕᅇ⟅⪅ࡀ࡝ࡢ
ศ㢮ࡢ᝟ሗ※ࢆ࡝ࢀࡔࡅཧ↷ࡋ࡚࠸ࡿ࠿ࠖࢆ⾲ࡍ
ࢹ࣮ࢱࢆసᡂࡋࠊࡑࢀࡽࢆኚᩘ࡜ࡋ࡚ࢡࣛࢫࢱศ
ᯒࢆ⾜ࡗࡓ㸦᝟ሗ※㡯┠࡜ࡑࡢศ㢮࡟ࡘ࠸࡚ࡣ⾲
1 ཧ↷㸧ࠋࢡࣛࢫࢱศᯒࡣ Ward ἲࠊᖹ᪉࣮ࣘࢡࣜ
ࢵࢻ㊥㞳ࢆ᥇⏝ࡋࠊZ ᚓⅬ࡟ࡼࡿᶆ‽໬ࢆ⾜ࡗࡓࠋ
ࡑࡢ⤖ᯝࠊ4 ࡘࡢࢡࣛࢫࢱࢆᢳฟࡋࡓ㸦ᢳฟࡢ㝿
࡟ཧ↷ࡋࡓࢹࣥࢻࣟࢢ࣒ࣛࢆᅗ 1࡟♧ࡍ㸧ࠋ 
࡞࠾ࠊᚋ㏙ࡍࡿࡼ࠺࡟ࠊࢡࣛࢫࢱ㛫࡛᝟ሗ※ࠊ
࢖࣓࣮ࢪࡢ୧㡯┠࡟࠾ࡅࡿホᐃ್࡟᭷ពᕪࡀࡳࡽ
ࢀࡓࡢࡣࢡࣛࢫࢱ 1 ࡜ 2࠾ࡼࡧ 1࡜ 3ࡢ㛫ࡢࡳ࡛
࠶ࡗࡓࠋᚑࡗ࡚ࠊ௨㝆ࡢ⤖ᯝࡢゎ㔘ࡣࠊࢡࣛࢫࢱ
1࡜ 2࠾ࡼࡧ 1࡜ 3ࡢ㛫ࡢᕪ࡟⤠ࡗ࡚⾜࠺ࠋ 
ࡲࡎࠊ4 ࡘࡢྛࢡࣛࢫࢱ࡟ࡘ࠸࡚ࠊୖ㏙ࡢ㏻ࡾ
Organic࣭Induced࣭Autonomous ࡈ࡜࡟㞟ィࡋࡓᅇ
⟅⪅ࡢཧ↷᝟ሗ࡟㛵ࡍࡿᩘ್ࢆᚑᒓኚᩘ࡜ࡋ୍࡚
ඖ㓄⨨ศᩓศᯒ࡜ከ㔜ẚ㍑㸦Games-Howel㸧ࢆ⾜
ࡗࡓ㸦⾲ 3ཧ↷㸧ࠋࡑࡢ⤖ᯝࠊࢡࣛࢫࢱ㛫࡛௨ୗ࡟
♧ࡍ᭷ព࡞ᕪࡀぢࡽࢀࡓࠋ㸸 
 
㸦ࢡࣛࢫࢱ 1㸧 
Organic source࣭Induced source࡟㛵ࡋ࡚ࠊࢡࣛࢫ
ࢱ 1ࡣࠊࢡࣛࢫࢱ 4ࡸ 2࡟ẚ࡭ᩘ್ࡀపࡃࠊࢡࣛ
ࢫࢱ 3࡜ࡢᕪࡀࡳࡽࢀ࡞࠸࡜࠸࠺ࠊẚ㍑ⓗ Organic 
source࣭Induced source ࡢᙳ㡪ຊࡀᙅ࠸ࢡࣛࢫࢱ࡛
࠶ࡿ࡜࠸࠺ࡇ࡜ࡀ࡛ࡁࡿࠋࡓࡔࠊAutonomous 
source ࡟㛵ࡋ࡚ࡣࠊࢡࣛࢫࢱ 4 ࡟ẚ࡭ࡿ࡜ప࠸ࡶ
ࡢࡢࠊࢡࣛࢫࢱ 3 ࡼࡾ㧗ࡃࠊࢡࣛࢫࢱ 2 ࡜ࡢᕪࡀ
ࡳࡽࢀ࡞࠸࡜࠸࠺⤖ᯝ࡜࡞ࡾࠊ4 ࢡࣛࢫࢱࡢ୰࡛
ࡣ Autonomous sourceࢆཧ↷ࡍࡿഴྥࡀ≉ᚩⓗ࡞ࢡ
ࣛࢫࢱ࡛࠶ࡿ࡜࠸࠼ࡿࠋ 
㸦ࢡࣛࢫࢱ 2㸧 
Organic source࣭Induced source࡟㛵ࡋ࡚ࠊࢡࣛࢫ
ࢱ 4ࡼࡾపࡃࠊࢡࣛࢫࢱ 1࡜ 3ࡼࡾᩘ್ࡀ㧗࠸࡜
࠸࠺㛵ಀࢆᣢࡗ࡚࠾ࡾࠊ୰㛫ⓗ࡞ࢡࣛࢫࢱ࡛࠶ࡿ
࡜࠸࠼ࡿࠋ 
(ࢡࣛࢫࢱ 3) 
Organic source࣭Induced source࡟㛵ࡋ࡚ࠊࢡࣛࢫ
ࢱ 4࠾ࡼࡧ 2ࡼࡾᩘ್ࡀపࡃࠊAutonomous࡟㛵ࡋ
࡚ࠊࢡࣛࢫࢱ 1ࠊ2࠾ࡼࡧ 4ࡼࡾప࠸࡜࠸࠺㛵ಀࡀ
ぢࡽࢀࠊࡇࢀࡽࡢࢱ࢖ࣉࡢ᝟ሗ※ࢆཧ↷ࡋ࡞࠸ഴ
ྥࡀ≉ᚩⓗ࡞ࢡࣛࢫࢱࡔ࡜⪃࠼ࡽࢀࡿࠋ 
⥆࠸࡚ࠊ4 ࡘࡢྛࢡࣛࢫࢱ㛫࡛ Cognitive / 
Affective ୧࢖࣓࣮ࢪࡢᚓⅬ࡟ᕪࡀ࠶ࡿ࠿ࢆ᳨ドࡍ
ࡿࡓࡵࠊ࢖࣓࣮ࢪ㡯┠ࡢホᐃ್ࢆᚑᒓኚᩘ࡜ࡋ࡚
୍ඖ㓄⨨ศᩓศᯒ࡜ከ㔜ẚ㍑㸦Games-Howel㸧ࢆ
⾜ࡗࡓࠋࡑࡢ⤖ᯝࠊࢡࣛࢫࢱ 1ࠊ2 ࡢ㛫࡛ࠊࠕ⮬ᅜ
࡜␗࡞ࡿ㨩ຊ ࠖࠊࠕ㨩ຊⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖࡢ㡯
┠࡟࠾࠸࡚ࠊࢡࣛࢫࢱ 1 ࡀࢡࣛࢫࢱ 2 ࡼࡾホᐃ್
ࡀ㧗࠸࡜࠸࠺⤖ᯝࡀᚓࡽࢀࡓࠋࡲࡓࠊࢡࣛࢫࢱ 1ࠊ
3 ࡢ㛫࡛ࡣࠊࠕ㨩ຊⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖࡢ㡯┠࡟
࠾࠸࡚ࠊࢡࣛࢫࢱ 1 ࡀࢡࣛࢫࢱ 3 ࡼࡾホᐃ್ࡀ㧗
࠸࡜࠸࠺⤖ᯝࡀᚓࡽࢀࡓ㸦⾲ 3㸧ࠋ 
ࡘࡲࡾࠊࢡࣛࢫࢱ 1 ࡜ 2 ࡢ㛫ࡢ┦ᑐⓗ࡞㛵ಀ࡟
࠾࠸࡚ࠊAutonomous sourceࡢཧ↷ᗘࡢࡳ࡟ᕪࡀ࡞
ࡃࠊOrganic source ࡜ Induced source ࢆཧ↷ࡍࡿഴ
ྥࡀᙅ࠸ࢡࣛࢫࢱ 1 ࡟࠾࠸࡚ࠊCognitive image ࡛
࠶ࡿࠕ⮬ᅜ࡜␗࡞ࡿ㨩ຊ ࠖࠊࠕ㨩ຊⓗ࡞ࢧࣈ࢝ࣝࢳ
࣮ࣕࠖࡢホᐃ್ࡀ㧗࠸ࡇ࡜࠿ࡽࠊOrganic source࡜
Induced source࡟࠶ࡓࡿ᝟ሗ※ࡀࡇࢀࡽࡢ Cognitive 
image ࡜㈇ࡢ㛵ಀࡀ࠶ࡿྍ⬟ᛶࡀ♧၀ࡉࢀࡓࠋࡉ
ࡽ࡟ࠊࢡࣛࢫࢱ 1 ࡜ 3 ࡢ㛫ࡢ┦ᑐⓗ࡞㛵ಀ࡟࠾࠸
࡚ࡣࠊAutonomous sourceࢆཧ↷ࡍࡿഴྥࡀᙉ࠸ࢡ
ࣛࢫࢱ 1 ࡟࠾࠸࡚ࠊCognitive image ࡛࠶ࡿࠕ㨩ຊ
ⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖࡢホᐃ್ࡀ㧗࠸ࡇ࡜࠿ࡽࠊ
Autonomous source ࡟࠶ࡓࡿ᝟ሗ※ࡀ Cognitive 
image ࡢ୍㒊ࡢ㡯┠࡜ṇࡢ㛵ಀࡀ࠶ࡿྍ⬟ᛶࡀ♧
၀ࡉࢀࡓࠋ 
ࠕOrganic࣭Autonomous࣭Inducedࠖ࡟ࡼࡿ᝟ሗ
※ࡢศ㢮࡟ࡼࡾྲྀᚓࡋࡓ 4 ࡘࡢࢡࣛࢫࢱࡢ≉ᚩ࡟
ࡣࠊ᝟ሗ※ࡢཧ↷ࡢ⛬ᗘ௨እ࡟ࡶᙳ㡪ࡍࡿࡶࡢࡀ
࠶ࡿྍ⬟ᛶࡀ࠶ࡿࠋࡑࡇ࡛ࠊྛࢡࣛࢫࢱ࡟࠾ࡅࡿ
ᒓᛶ㠃࡛ࡢ≉ᚩࡀ࡞࠸࠿ࢆ᳨ドࡍࡿࡓࡵࠊࢡࣟࢫ
㞟ィࢆ⏝࠸ࡓ᳨ᐃ㸦ࣇ࢕ࢵࢩ࣮ࣕࡢ┤᥋ἲ᳨ᐃ㸧
࡟ࡼࡗ࡚᭷ព࡞ഴྥࢆ☜ㄆࡋࡓ㸦⾲ 4ཧ↷㸧ࠋ⾲ 4
୰ࡢグྕ࡟ࡘ࠸࡚ࡣࠊࠕ㸩ࠖࡣ௚ࡢࢡࣛࢫࢱ࡜ẚ
࡭࡚ㄪᩚ῭ࡳṧᕪࡀṇ࡟᭷ព࡞್࡛࠶ࡿࡇ࡜ࢆ♧
ࡋࠊࠕ̿ࠖࡣㄪᩚ῭ࡳṧᕪࡀ㈇࡟᭷ព࡞್࡛࠶ࡿ
ࡇ࡜ࢆ♧ࡋ࡚࠸ࡿࠋ✵ⓑ㒊ศ࡟ࡘ࠸࡚ࡣㄪᩚ῭ࡳ
ṧᕪࡀ᭷ព࡞್࡛࡞࠿ࡗࡓࡇ࡜ࢆ♧ࡋ࡚࠸ࡿࠋ࡞
࠾ࠊㄪᩚ῭ࡳṧᕪࡢ᭷ពỈ‽ࡣ⤯ᑐ್1.96㸦5㸣Ỉ
‽㸧࡜ࡋࡓࠋࡑࡢ⤖ᯝࠊ5㸣Ỉ‽࡛᭷ពᕪࡀࡳࡽ
ࢀࡓࡢࡣࠕᒃఫ⤒㦂 ࠖࠊࠕゼၥィ⏬ ࠖࠊࠕ᪥ᮏㄒᏛ⩦
⤒㦂ࠖࡢ 3 㡯┠࡛࠶ࡗࡓࠋࡇࡢ࠺ࡕࠊࢡࣛࢫࢱ 1
࡜ 2 ࢆẚ㍑ࡍࡿ࡜ࠊࢡࣛࢫࢱ 1 ࡟ࡘ࠸࡚ࡣᒃఫ⤒
㦂࡟࠾࠸࡚ṧᕪࡀ㈇࡟᭷ព࡞್ࢆ♧ࡋࡓࠋࡇࡢࡇ
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࡜࠿ࡽࠊࢡࣛࢫࢱ 1 ࡢᅇ⟅⪅ࡣᐇ㝿࡟ᒃఫࡍࡿ࡜
࠸ࡗࡓ᪥ᮏ࡬ࡢࡼࡾ῝࠸㛵ࢃࡾࡀᑡ࡞࠸ഴྥࡀ࠶
ࡿ࡜࠸࠺ࡇ࡜ࡀ♧၀ࡉࢀࡿࠋࡲࡓࠊࢡࣛࢫࢱ 2 ࡟
ࡘ࠸࡚ࡣṧᕪࡀ᭷ព࡞್ࢆ♧ࡋࡓࡶࡢࡣࡳࡽࢀ࡞
࠿ࡗࡓࠋࡼࡗ࡚ࠊࢡࣛࢫࢱ 2 ࡟㛵ࡋ࡚ࡣᒓᛶ࡟ࡘ
࠸࡚᭷ព࡞ഴྥࡣ࡞࠸࡜࠸࠺ࡇ࡜ࡀ♧၀ࡉࢀࡿࠋ
ࡲࡓࠊࢡࣛࢫࢱ 1 ࡜ 3 ࢆẚ㍑ࡍࡿ࡜ࠊࢡࣛࢫࢱ 3
࡟ࡘ࠸࡚ࡣ᪥ᮏㄒᏛ⩦⤒㦂࡟࠾࠸࡚ṧᕪࡀ㈇ࡢ᭷
ព࡞್ࢆ♧ࡋࡓࠋࡇࡢࡇ࡜࠿ࡽࠊࢡࣛࢫࢱ 3 ࡢᅇ
⟅⪅ࡣ᪥ᮏㄒᏛ⩦⤒㦂࡜࠸࠺ Organic source࡟࠶ࡓ
ࡿ᝟ሗ※࡜ࡢ᥋ゐࡀᑡ࡞࠸ഴྥࡀ࠶ࡿࡇ࡜ࡀ♧၀
ࡉࢀࡿࠋ 
 
Ϯ㸬⤖ㄽ
 ௨ୗ࡟⤖ㄽࢆ㏙࡭ࡿࠋࡲࡎᮏ◊✲ࡢᏛ⾡ⓗ♧၀
࡜ࡋ࡚ࡣࠊࢡࣛࢫࢱ 1 ࡜ 2 ࡢẚ㍑࡟ࡼࡗ࡚ࠊ
Organic source / Induced source࡟ࡼࡿ≉ᐃࡢ࢖࣓࣮
ࢪ㡯┠࡬ࡢ㈇ࡢᙳ㡪ࡀ☜ㄆࡉࢀࡓࠋࡇ࠺ࡋࡓ᝟ሗ
※ࡀ Cognitive image࡟ཬࡰࡍṇࡢᙳ㡪ࢆ᫂ࡽ࠿࡟
ࡋࡓඛ⾜◊✲ࡣ࠶ࡿࡀ㸦Beerli & Martin, 2004; Lee 
et al., 2015㸧ࠊᮏ◊✲࡛ලయⓗ࡞ Cognitive imageࡢ
㡯┠࡜ࡢ㈇ࡢ㛵ಀࡀࡳࡽࢀࡿ᝟ሗࡀぢࡽࢀࡓࡇ࡜
ࡣほගᆅ࢖࣓࣮ࢪࡢ◊✲࡟᪂ࡓ࡞ぢゎࢆ୚࠼ࡿࡇ
࡜࡟࡞ࡗࡓ࡜࠸࠼ࡿࠋࡇࡢ⫼ᬒ࡜ࡋ࡚ࡣࠊᮏ◊✲
࡛࢖ࣥࢱ࣮ࢿࢵࢺୖࡢ᝟ሗ※ࢆ㡯┠࡟ྲྀࡾධࢀࡓ
ࡇ࡜࡛ࠊࠕ෗┿ࠊື⏬ᢞ✏ࢧ࢖ࢺࠖࡢࡼ࠺࡟ࠊࣜ
࢔ࣝࢱ࢖࣒࡛ほග⪅࡜ࢧࣉࣛ࢖࣮ࣖࡢ┦஫ཷⓎಙ
ྍ⬟࡞᝟ሗࡢᙳ㡪ࡀ࠶ࡾࠊ᥎ ࡢᇦෆ࡛ࡣ࠶ࡿࡀࠊ
᪥ᮏ࡟㛵ࡍࡿⰋ࠸࢖࣓࣮ࢪࡔࡅ࡛ࡣ࡞ࡃᝏ࠸࢖࣓
࣮ࢪࢆఏ࠼ࡿ᝟ሗࡀ࢜ࣇࣛ࢖ࣥ᝟ሗ࡟ẚ࡭࡚ࡼࡾ
㎿㏿࡟ᗈ⠊ᅖ࡟ᣑᩓࡋࡓࡇ࡜ࡀᙳ㡪ࡋࡓྍ⬟ᛶࡀ
⪃࠼ࡽࢀࡿࠋࡲࡓࠊࢡࣛࢫࢱ 1 ࡜ 3 ࢆẚ㍑ࡍࡿ࡜ࠊ
Autonomous source ࢆཧ↷ࡍࡿഴྥࡀ Cognitive 
imageࡢ 1ࡘ࡛࠶ࡿࠕ㨩ຊⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖ࡟
ṇࡢᙳ㡪ࢆཬࡰࡍࡇ࡜ࡀ♧၀ࡉࢀ࡚࠾ࡾࠊඛ㏙ࡢ
ඛ⾜◊✲㸦Beerli & Martin, 2004; Lee et al., 2015㸧ࡀ
ᣦ᦬ࡍࡿ Autonomous sourceࡢ Cognitive imageࡢ㡯
┠࡬ࡢṇࡢᙳ㡪ࢆ♧၀ࡍࡿࡶࡢࡔ࡜⪃࠼ࡽࢀࡿࠋ
ࡲࡓࠊᮏㄪᰝࡢ Autonomous ࡟㛵ࢃࡿ㡯┠࡟ࡶ࢔
ࢽ࣓࣮ࢩࣙࣥࠊᫎ⏬ࠊࢻ࣐ࣛࠊ㡢ᴦࡀྵࡲࢀ࡚࠾
ࡾࠊࡇࢀࡽࡢཧ↷ᗘࡀ㧗࠸ࡇ࡜ࡀ᪥ᮏࡢࢧࣈ࢝ࣝ
ࢳ࣮ࣕ࡟㛵ࡍࡿ࢖࣓࣮ࢪ࡟ṇࡢᙳ㡪ࢆ୚࠼ࡓࡇ࡜
ࡀ⪃࠼ࡽࢀࡿࠋ 
 Affective image ࡟㛵ࡋ࡚ࡣࠊ᝟ሗࡢ᭷ព࡞ᙳ㡪
ࡀࡳࡽࢀ࡞࠿ࡗࡓࠋࡇࢀ࡟ࡘ࠸࡚ࡣ Affective 
image ࡢ㡯┠ᩘࡢᑡ࡞ࡉࡀ⪃࠼ࡽࢀࡿࠋࡲࡓࠊ
Cognitive image࡟ࡘ࠸࡚ࡶࠊ㑅ᐃࡋࡓ 35㡯┠୰ 2
㡯┠ࡢࡳ࡟᭷ព࡞ᕪ␗ࡀࡳࡽࢀࠊ᝟ሗ※ࡀ୚࠼ࡿ
࢖࣓࣮ࢪ࡬ࡢᙳ㡪ࡀ㝈ᐃⓗ࡛࠶ࡗࡓࡇ࡜ࡀ⪃࠼ࡽ
ࢀࡿࠋඛ㏙ࡢ Baloglu and McCleary㸦1999㸧ࡀ᳨ド
ࡋࡓほගᆅ࢖࣓࣮ࢪࡢᙧᡂ㐣⛬ࣔࢹࣝ࡟࠾࠸࡚ࡣࠊ
ほග⪅ືᶵࡀ Affective image ࡟ᙳ㡪ࢆ୚࠼ࡿ࡜࠸
ࡗࡓࠊ᝟ሗ௨እࡢほගᆅ࢖࣓࣮ࢪ࡬ࡢᙳ㡪ࡀࡳࡽ
ࢀࡓࠋᮏ◊✲ࡣ᝟ሗ࡜ほගᆅ࢖࣓࣮ࢪࡢ㛵ಀ࡟╔
┠ࡋࡓࡀࠊࡇࡢࡼ࠺࡞↔Ⅼࢆ⤠ࡗࡓ◊✲࡜ྠ᫬࡟ࠊ
᝟ሗ௨እࡢせᅉࡢほගᆅ࢖࣓࣮ࢪ࡬ࡢᙳ㡪ࡶ᳨ド
ࡍࡿᚲせࡀ࠶ࡿ࡜⪃࠼ࡽࢀࡿࠋ 
 ࢡࣛࢫࢱ 1 ࡜ 2 ࡟࠾ࡅࡿᒓᛶࡢẚ㍑࡟࠾࠸࡚ࡣࠊ
ࢡࣛࢫࢱ 1 ࡢࠕᒃఫ⤒㦂ࠖ࡟ࡢࡳ㈇ࡢ᭷ព࡞ഴྥ
ࡀࠊࢡࣛࢫࢱ 1 ࡜ 3 ࡟࠾ࡅࡿᒓᛶࡢẚ㍑࡛ࡣࠊࢡ
ࣛࢫࢱ 3 ࡢࠕ᪥ᮏㄒᏛ⩦⤒㦂ࠖ࡟ࡢࡳ㈇ࡢ᭷ព࡞
ഴྥࡀ⾲ࢀࡓࠋࡇࡢࡇ࡜࠿ࡽࠊ᝟ሗ※ࡢཧ↷ࡢ⛬
ᗘ࡟╔┠ࡋࡓ㝿ࠊᒓᛶࡀࡶࡓࡽࡍほගᆅ࢖࣓࣮ࢪ
࡬ࡢᙳ㡪ࡣ࠶ࡲࡾ኱ࡁࡃ࡞࠸࡜࠸࠼ࡿࠋࡓࡔࠊ
Organic source ࡟࠶ࡓࡿ࡜ᛮࢃࢀࡿᒃఫ⤒㦂ࡀ
Cognitive image ࡟㈇ࡢᙳ㡪ࢆࠊྠࡌࡃ Organic 
source ࡢ୍✀ࡔ࡜ᛮࢃࢀࡿ᪥ᮏㄒᏛ⩦⤒㦂ࡀ
Cognitive image ࡟ṇࡢᙳ㡪ࢆ୚࠼࡚࠸ࡿྍ⬟ᛶࡣ
♧ࡉࢀ㸦ࢡࣛࢫࢱ 1ࡢ Cognitive imageホᐃ್࡛ࢡ
ࣛࢫࢱ 2ࠊ3 ࡼࡾࡶ᭷ព࡟㧗࠸ࡶࡢࡀ࠶ࡿ㸧ࠊྠ✀
ࡢ᝟ሗ※࡛ࡶࡑࡢ✀㢮ࡢ㐪࠸࡜࢖࣓࣮ࢪ࡬ࡢᙳ㡪
ࢆ⪃៖ࡍࡿᚲせᛶࡀ♧ࡉࢀ࡚࠸ࡿࠋ 
 ᮏ◊✲ࡢᐇᏛⓗ♧၀࡜ࡋ࡚ࡣࠊ᪥ᮏ࡟㛵ࡍࡿ
Organic source / Induced sourceࡢཧ↷࡜᪥ᮏࡢࠕ⮬
ᅜ࡜␗࡞ࡿ㨩ຊ ࠖࠊࠕ㨩ຊⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖ࡟
㛵ࡍࡿ࢖࣓࣮ࢪࡢ㛫࡟㈇ࡢ㛵ಀࡀぢࡽࢀࡓࡇ࡜࠿
ࡽࠊࡇࢀࡽࡢ࢖࣓࣮ࢪ࡟㛵ࡍࡿࡼࡾⰋ࠸࢖࣓࣮ࢪ
ࢆࠊ࢖ࢠࣜࢫᅾఫࡢ᪥ᮏゼၥ⤒㦂ࡀ࡞࠸ᒙ࡟ఏ࠼
ࡿࡇ࡜ࢆពᅗࡍࡿሙྜࠊ᪥ᮏࡢほග᣺⯆୺య࡟ࡼ
ࡿࢥࣥࢺ࣮ࣟࣝࡢ฼ࡁࡸࡍ࠸ Induced sourceࡢࢥࣥ
ࢸࣥࢶࡢぢ┤ࡋ࡜ࠊࢥࣥࢺ࣮ࣟࣝࡢ฼ࡁ࡟ࡃ࠸
Organic sourceࡢෆᐜࢆ࡛ࡁࡿ㝈ࡾᢕᥱࡍࡿࡇ࡜ࢆ
⪃៖ࡍࡿవᆅࡀ࠶ࡿࠋࡴࢁࢇ Induced source࡟ྵࡵ
ࡽࢀࡿ᝟ሗ࡟ࡣ࠾ࡢࡎ࡜㝈ࡾࡀ࠶ࡾࠊ࠶ࡽࡺࡿ࢖
࣓࣮ࢪࡢྥୖࢆ┠ᣦࡋࡓ᝟ሗᡓ␎ࡢ᭷ຠᛶ࡟ࡣ␲
ၥࡀ࠶ࡿࡀࠊ⮬ᅜ࡜␗࡞ࡿ㠀᪥ᖖᛶࡢᕼồࡀᇶᮏ
ⓗ࡞ほගືᶵ࡜ࡉࢀ࡚࠸ࡿ㸦Lee & Crompton, 1992㸧
ࡇ࡜࠿ࡽࡶࠊほගᆅഃࡀ⮬㌟ࡢⓎಙࡍࡿ᝟ሗࢥࣥ
ࢸࣥࢶࢆぢ┤ࡍࡇ࡜࡟ࡣ୍ᐃࡢព࿡ࡀ࠶ࡿ࡜ᛮࢃ
ࢀࡿࠋ 
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ࡲࡓࠊAutonomous sourceࡢཧ↷࡜᪥ᮏࡢࠕ㨩ຊ
ⓗ࡞ࢧࣈ࢝ࣝࢳ࣮ࣕࠖ࡟㛵ࡍࡿ࢖࣓࣮ࢪࡢ㛫࡟ṇ
ࡢ㛵ಀࡀぢࡽࢀࡓࡇ࡜࠿ࡽࠊfilm tourism㸦Iwashita, 
2010㸧࡞࡝ࠊAutonomous sourceࢆά⏝ࡋࡓ࢖࣓࣮
ࢪྥୖࡢྲྀࡾ⤌ࡳࡀ᭷ຠࡔ࡜⪃࠼ࡽࢀࡿࠋࡲࡓࠊ
Organic source࡟㛵ࡋ࡚ࡣࠊ㏆ᖺࠊほගᆅ࣐ࢿࢪ࣓
ࣥࢺ୺యࡀᢞ✏⪅᝟ሗ࠿ࡽほගᆅ࡟ᑐࡍࡿ₯ᅾⓗ
ࢽ࣮ࢬࢆㄞࡳྲྀࡿᡭẁࢆ᳨ドࡋᥦၐࡍࡿヨࡳࡀぢ
ࡽࢀ㸦㕥ᮌ㸪2018㸧ࠊࡇࡢࡼ࠺࡞◊✲ࡢ㐍ᒎࡀồ
ࡵࡽࢀࡿࠋ 
࡞࠾ࠊᮏ◊✲ࡢ୺࡞ไ⣙࡜ࡋ࡚ࡣࠊㄪᰝᑐ㇟⪅
ࡢ㑅ᐃࡀᣲࡆࡽࢀࡿࠋᮏ◊✲࡛ࡣࠊᮏ᮶ேࠎ࡟ព
㆑ࡉࢀ࡟ࡃ࠸ࠊࠕ࢖࣓࣮ࢪᙧᡂࡢࡁࡗ࠿ࡅ࡜࡞ࡿࠊ
ၟᴗⓗពᅗࢆࡶࡓ࡞࠸᝟ሗ※ࠖࡢᙳ㡪ࢆ᳨ドࡍࡿ
ࡓࡵࠊࠕ᪥ᮏ࡟῝࠸㛵ᚰࡢ࠶ࡿእᅜேࠖ࡜ࡋ࡚
ࠕ᪥ᮏ࡟㛵ࡍࡿࢥ࣑ࣗࢽࢸ࢕࡟ᡤᒓࡋάືࡋ࡚࠸
ࡿேࠖࢆㄪᰝᑐ㇟ࡢ᮲௳࡜ࡋࡓࠋᮏ◊✲ࡣࠊⱥᅜ
ᅾఫࡢእᅜேࡢᣢࡘ᪥ᮏࡢほගᆅ࢖࣓࣮ࢪ࡜ᙼࡽ
ࡢ᪥ᮏ࡟㛵ࡍࡿ᝟ሗཧ↷ࡢᐇែࢆ᫂ࡽ࠿࡟ࡍࡿࡇ
࡜࡛ࡣ࡞ࡃࠊほග᝟ሗ࡜ほගᆅ࢖࣓࣮ࢪࡢ㛵ಀࢆ
᳨ドࡍࡿࡇ࡜ࢆ┠ⓗ࡜ࡋ࡚࠾ࡾࠊᮏ◊✲ࡢㄪᰝᑐ
㇟⪅ࡢ㑅ᐃࡣࠊࡇࡢࡼ࠺࡞◊✲ࡢၥ࠸࡟ᛂ࠼ᚓࡿ
ࡓࡵࡢᡭἲ࡜ࡋ࡚ࡣ୍ᐃࡢጇᙜᛶࢆᣢࡘ࡜⪃࠼ࡽ
ࢀࡿࠋࡋ࠿ࡋࡑࡢ⤖ᯝࠊᅇ⟅⪅ࡀ୍⯡ⓗ࡞₯ᅾⓗ
ゼ᪥ᐈᒙ࡜ẚ࡭ࡿ࡜᪥ᮏ࡟ᑐࡋ࡚ࢹ࢕࣮ࣉ࡞㛵ᚰ
ࢆᣢࡘᒙ࡟೫ࡗࡓྍ⬟ᛶࡣ㧗ࡃࠊᐇ㝿ࠊᅇ⟅⪅࡟
ࡣゼ᪥⤒㦂⪅ࠊ᪥ᮏㄒᏛ⩦⤒㦂⪅ࡀከࡃࡩࡃࡲࢀ
ࡓࠋ௒ᚋࡣࠊྠ✀ࡢ◊✲ࢆᖺ㱋ࡸ⫋ᴗ࡞࡝ࡢᒓᛶ
ࡀ␗࡞ࡿᒙ࡟ᑐࡋ࡚⾜࠺ᚲせࡀ࠶ࡿ 
ࡲࡓࠊ᪥ᮏ࡬ࡢ㛵ᚰࡀ㧗࠸࡛࠶ࢁ࠺ᒙࢆᑐ㇟࡜
ࡋࡓ࡟ࡶ࠿࠿ࢃࡽࡎࠊᮏ◊✲࡛ほග᝟ሗࡢᙳ㡪ࡀ
♧၀ࡉࢀࡓほගᆅ࢖࣓࣮ࢪࡣ㝈ᐃⓗ࡛࠶ࡗࡓࠋࡇ
ࡢ⤖ᯝࢆ᭦࡟᳨ドࡍࡿࡓࡵ࡟ࡣࠊࢧࣥࣉࣝᩘࡢほ
Ⅼ࠿ࡽࡣጇᙜᛶ࣭ಙ㢗ᛶ࡟ㄢ㢟ࡣ࠶ࡿࡀࠊᐇ㝿࡟
᪥ᮏࢆゼࢀࡓࠊ᪥ᮏゼၥィ⏬ẁ㝵ࡸゼၥ⤒㦂ࡢグ
᠈ࡀ᪂ࡋ࠸ほග⪅࡟ᑐࡍࡿᐃᛶⓗ࢖ࣥࢱࣅ࣮ࣗ࡞
࡝ࠊࡼࡾ᥈⣴ⓗ࡞ᡭἲࢆే⏝ࡍࡿࡇ࡜ࡀᚲせࡔ࡜
⪃࠼ࡽࢀࡿࠋ 
 
ㅰ㎡ 
ᮏ◊✲࡛ࡣࠊᏛෆእࡢከࡃࡢ᪉ࠎ࡟ຊῧ࠼ࢆ㡬
࠸ࡓࠋࡈከᛁࡢ࡜ࡇࢁࠊ࢔ࣥࢣ࣮ࢺㄪᰝᐇ᪋࡟ࡈ
⌮ゎ㡬ࡁࠊ࢔ࣥࢣ࣮ࢺࡢෆᐜࡢ⢭ᰝࠊ࢔ࣥࢣ࣮ࢺ
ᐇ᪋ࡢ࿘▱࡞࡝ከ኱࡞ࡿࡈ༠ຊࢆ㈷ࡗࡓࠊ
University of EdinburghࠊRoyal Holloway, University 
of LondonࠊExeter UniversityࠊReading Universityࠊ
University of SurreyࠊUniversity of Londonࠊ
Northumbria UniversityࠊUniversity of Aberdeenࠊ
University of NottinghamࠊUniversity College London
ࡢ Japan Society ࡢ㐠Ⴀ⪅ࡢⓙᵝࠊJETAA UKࠊ
Tomobu㸫᪥ⱥ࣑࣮ࢺ࢔ࢵࣉ㸫ࡢⓙᵝ࡟῝ࡃឤㅰ⏦
ࡋୖࡆࡿࠋ 
ࡲࡓࠊᮏ◊✲ࡢάື࡟క࠺␃Ꮫࢆཷࡅධࢀࡈᣦ
ᑟࢆ࠸ࡓࡔ࠸ࡓⱥᅜࡢ University of Surrey ࡢⓙᵝ
࡟῝ࡃឤㅰ⏦ࡋୖࡆࡿࠋ 
 
⾲ 1 ᝟ሗ※㡯┠ࡢศ㢮 
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⾲ 2 ᅇ⟅⪅ࡢᒓᛶ 
            
ͤࠕ」ᩘᅇ⟅ྍࠖ௨እࡢ㡯┠ࡣ༢୍ᅇ⟅ 
ͤ1㸸ࠕゼၥ⤒㦂࠶ࡾࠖ࡜ᅇ⟅ࡋࡓேࡢࡳࢆᑐ㇟࡜ࡋࡓ㡯┠ 
ͤ2㸸ࠕゼၥィ⏬࠶ࡾࠖ࡜ᅇ⟅ࡋࡓேࡢࡳࢆᑐ㇟࡜ࡋࡓ㡯┠ 
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⾲ 3 ୍ඖ㓄⨨ศᩓศᯒ࡜ከ㔜ẚ㍑ࡢ⤖ᯝ 
 
 
 
⾲ 4  4ࢡࣛࢫࢱ࡜ᅇ⟅⪅ᒓᛶࡢྛ㡯┠࡟࠾ࡅࡿࢡࣟࢫ㞟ィࢆ⏝࠸ࡓ᳨ᐃࡢ⤖ᯝ 
 
 
 
 
ᅗ 1 ᅇ⟅⪅ࡢࢡࣛࢫࢱศᯒࡢ⤖ᯝ 
  㸦Organic / Autonomous / Inducedࡢ᝟ሗ※ࡢศ㢮ࢆࡶ࡜࡟ᩘ㔞໬ࡋࡓࢹ࣮ࢱ࡟ࡼࡿࢹࣥࢻࣟࢢ࣒ࣛ㸧 
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࣭࣐࣮ࣥࢣࢸ࢕ࣥࢢ࡟࠾ࡅࡿࢯ࣮ࢩ࣓ࣕࣝࢹ࢕࢔ࢹ
࣮ࢱά⏝ࡢྍ⬟ᛶ㸪2017 ᖺᗘ㤳㒔኱Ꮫᮾி኱Ꮫ㝔㒔
ᕷ⎔ቃ⛉Ꮫ◊✲⛉༤ኈㄽᩥ㸬 
ᐑཎⱥ✀㸪ᐑཎ࿴Ꮚ 㸦2001㸧 ほගᚰ⌮Ꮫࢆទࡋࡴ㸪
ࢼ࢝ࢽࢩࣖฟ∧㸬 
ᅜᅵ஺㏻┬ ᅜᅵ஺㏻ᨻ⟇◊✲ᡤ 㸦2015㸬7㸧 ゼ᪥
᪑⾜ࡢࣈࣛࣥࢻ࢖࣓࣮ࢪ࡟㛵ࡍࡿㄪᰝ◊✲ 
http://www.mlit.go.jp/pri/houkoku/gaiyou/pdf/kkk126.pdf 
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